ZJ4302广告学导论
学时：54/18 学分3
【面向对象】新闻传播类专业
【先修课程】无
【课程简介】介绍广告学的基本概念，广告发展的历史沿革，广告的宏观管理等知识，学习广告主题与广告定位，广告创意以及广告表现的策略与技巧，掌握CIS系统工程的制作、广告媒体研究以及广告调查、广告效果测定的基本技能。
ZJ4302The Principle of Advertising

Hours：54/18，Credit：3
【Object-oriented】Journalism and communication major 

【Pre-requisites】None
【Course Introduction】This course aims to produce the knowledge about the basic concepts of advertising, the history and timeline of advertising's development and the macro management of advertising, to learn the strategy and skills about advertising theme, advertising positioning, advertising originality and advertisement performance,to master the basic skills about the manufacture of CISsystem engineer, advertising media research advertising survey and the determination of advertising effectiveness.
ZJ4310 媒介经济学
学时：36 学分2
【面向对象】新闻学专业
【先修课程】经济学原理、媒介经营与管理
【课程简介】本课程向学生介绍媒介经济学的基础理论和媒介市场运作的相关知识，侧重于介绍媒介的二次销售理论、媒介的受众需求、媒介的价格弹性等内容，旨在提高学生的综合知识水平，以适应媒介市场化的需求。
ZJ4310Media Economics

Hours：36，Credit：2
【Object-oriented】Journalism

【Pre-requisites】The principles of economics, media operation and management

【Course Introduction】This course introduces students to the relevant knowledge of media economics theory and media market, the two sale theory, the media focuses on the media audience, the price elasticity of demand of media content, in order to improve the level of comprehensive knowledge of students, to adapt to the media market demand.

ZB4313影视广告概论
学时：54/18 学分3
【面向对象】新闻传播类专业
【先修课程】传播学概论，广告学导论
【课程简介】介绍影视广告发展历史、影视广告的分类、影视广告的发展现状及特点，引入影视广告的经典案例分析，学习影视广告拍摄与制作。
ZB4313Introduction to advertising of Film and Television

Hours：54/18，Credit：3
【Object-oriented】Journalism and communication major 

【Pre-requisites】Theory of Communication, Theory of Advertisement

【Course Introduction】This course aims to introduce the development history, the classification, and the development current situation and characteristics of television advertising，analysis of classic cases into television advertising,study of television advertising photography and production.

ZB4301\ZB4302广告策划与创意
学时：90/ 36 学分5
【面向对象】广告学专业
【先修课程】广告学导论
【课程简介】本课程通过系统地介绍广告策划与创意的各构成要素与相关创作技巧，帮学生梳理广告策划与创意的一般理论与方法，使学生对广告策划与创意有一个系统而明晰的把握。同时运用理论与实践相结合的方法，通过实践性教学环节，指导学生进行广告策划与创意的训练，让学生学会分析产品、分析市场、分析竞争对手和目标消费人群；学会制定广告策略，编制广告策划书；获得广告策划创意的能力。
ZB4301\ZB4302Advertising planning and creative 

Hours：90/36，Credit：5
【Object-oriented】Advertising major

【Pre-requisites】Introduction to advertising

【Course Introduction】The elements of this course by introducing creative advertising and creative skills, general theory and method to help students sort out the advertising planning and creative, to enable students to have a system of advertising planning and creative and clear grasp. And with the method of combining theory with practice, through the practice teaching, guide students to advertising planning and creative training, let the students learn to analyze product, market analysis, analysis of competitors and the target consumer groups; how to make advertising strategy, preparation of advertising planning book; ability to acquire advertising creative.

B4317 广告媒介研究
学时：36 学分：2
【面向对象】广告学专业
【先修课程】广告学导论
【课程简介】介绍媒体价值评估、媒体环境分析、媒体目标设定、媒介策略、媒体选择与组合、媒体预算制定和媒体效果评估的基本方法。
ZB4317 Advertising Media Study
Hours：34 Credit(s)：2
【Learner-oriented】Advertising Major
【Pre-requisite(s)】Theory of Advertisement
【Course Introduction】This course introduces the ways of valuing media，analyzing media environment, setting media aims, making media strategies and combinations, making a media budget and effect valuing, etc.

ZB4303\ZB4304 整合营销传播（1-2）
学时：90/36 学分：5
【面向对象】广告学专业
【先修课程】传播学、市场营销学
【课程简介】本课程介绍回顾整合营销传播产生的背景、整合营销传播的基本观点和体系构成、整合营销传播技巧,并通过大量案例教学增强学生实践能力。
ZB4303\ZB4304 Integrated Marketing Communications

Hours：90/36 Credit(s)：5
【Learner-oriented】Advertising Major
【Pre-requisite(s)】Communication，Marketing
【Course Introduction】This course introduces the background and the development of IMC, the basic ideas, system, and the skills of IMC。Many Cases are also used to help students to improve actual abilities.
ZB4307 广告经营与管理 
学时：54 学分：3
【面向对象】广告学专业
【先修课程】市场营销学、广告学
【课程简介】本课程的教学目的在于使学生系统掌握现代广告经营与管理的基本原理、基本规律和基本方法，能综合运用广告经营与管理知识进行理论联系实际的探讨和案例分析。
ZB4307 Advertising Management and Administration

Hours：54 Credit(s)：3
【Learner-oriented】Advertising Major
【Pre-requisite(s)】Marketing, Advertising
【Course Introduction】This course is designed to introduce basic principles, regulations and methods of modern advertising management and administration, and help students to use the theory into cases.
ZB4323 网络与新媒体广告
学时：36 学分：2
【面向对象】新闻学专业（网络新闻传播方向）
【先修课程】广告策划与创意实务、广告媒介研究
【课程简介】本课程介绍新媒体及媒介融合背景下广告策划的新趋势、新特征及
运用新媒体进行广告策划的具体方法。
ZB4323 Web and New Media Advertisement Planning

Hours：36 Credit(s)：2
【Learner-oriented】Journalism Major(Internet Journalism)
【Pre-requisite(s)】Advertising Scheme and Advertising Media Study
【Course Introduction】This course introduces the new character and trend of media planning under the background of media amalgamation, and the means of new media planning.
ZX4324 广告心理学
学时：36 学分：2
【面向对象】广告学专业
【先修课程】市场营销学、广告学
【课程简介】通过对广告活动过程中消费者心理规律的学习，掌握知、情、意等
心理过程与广告的相互作用与影响，以及心理规律在广告活动中的具体应用，培
养学生运用心理规律解决广告活动中实际问题的能力。
ZX4324 Advertising Psychology

Hours：36 Credit(s)：2
【Learner-oriented】Advertising Majors
【Pre-requisite(s)】Marketing, Advertising
【Course Introduction】This course is designed to explore psychology patterns of consumers in advertising; and to help students to understand the correlation between advertising and psychological activities, including awareness, emotion , action, etc.; apply psychology patterns to advertising activities; and train students to use psychological regulations to solve practical problems.

ZX4334 媒介品牌运营
学时：36 学分：2
【面向对象】新闻学专业
【先修课程】管理学原理
【课程简介】本课程介绍媒介的市场定位 、形象塑造 、品牌经营管理、营销宣传等媒介品牌运营的基本方法
ZX4334 Media Operation and Management

Hours：36 Credit(s)：2
【Learner-oriented】Journalism Major
【Pre-requisite(s)】Principles of Management
【Course Introduction】This course introduces the basic methods of media brand management, including the market positioning, image-building, brand operation, marketing of media.

